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Like most of the rest of the planet, Luther Burbank Center for the Arts approached 2022 with reflection and resolve. 
Reflection on a pandemic’s power to alter our way of life. Resolve in the way we have learned over the years to 
respond to alarm and uncertainty with intention and good citizenship. 
Fifteen years ago, LBC’s board and leadership embarked on an ambitious strategic plan to meet the promise of its 
vision and mission. The goal: build resilience into the institution by targeting specific commitments and investments 
in its people, programs, and performances. Resilience, they knew, would ensure your support is protected and long 
lasting. It would ensure the longevity of Your LBC.
Since that time, we have faced a recession, wildfire damage, and a pandemic. With each and every blow, that 
resilience we accumulated over the years allowed us to leap to our feet and continue making strides to carry out 
our mission. While reasserting our culture of philanthropy, we raised more than $10 million to improve accessibility 
throughout our buildings. We expanded access to arts education with scholarships and increased low-cost 
programs for students and families as well as professional development for teachers and teaching artists. We 
brought visual arts, dance, and mariachi camps into local neighborhoods. We broadened our range of performance 
genres, highlighting various cultural experiences. 
More Recently . . . 
Within a month of closing due to the pandemic, we were back with virtual and on-demand programming. We 
launched an eye-catching brand refresh to amplify all that we offer in the arts across schools, homes, and stages. 
On top of that, we proudly earned a William & Flora Hewlett Foundation grant of $50,000 to continue to reinforce 
our organizational effectiveness. And our board, staff, and volunteers completed an intensive diversity, equity, and 
inclusion (DEI) program, which invited self-reflection and conversation about what we are doing to improve the 
experience of being and belonging in this community. 
At the beginning of a new year, we look ahead with even more resolve to keep to our schedule of strategic goals. 
Here are just a few of our 2022 resolutions: 
To strengthen our connection to the community, we will:
     • Launch an Arts Education Training Academy for aspiring teaching     
       artists and college students
     • Plan public programming that addresses gaps in arts and entertainment
To fortify our structure and staff, we plan to:
     • Hire an HR/DEI manager and continue DEI discussion sessions, 
       coaching, and training
     • Grow the Board from 17 voting members to 20 

To reinforce our financial stability so that we are viable for the future, we will: 
     • Plan for $1 million in multi-year growth of repeatable contributed operating expenses
     • Launch an endowment program targeting $10 million in outright gifts and $10 million in legacy commitments by 2026

In times of stress and unpredictability, many of us look to community and the arts to be resilient, to gather strength, 
and to remember our best selves. You can count on LBC to continue to advocate for the arts in our schools, in our 
homes, and on our stages. With resilience and innovation, we will keep a pulse on our region to support its needs for 
community, expression, and growth. 
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Wine Country Distillery Festival 

JOSÉ SOTO RECEIVES 10,000 DEGREES 2021 CHANGEMAKER AWARD
USING MUSIC TO INSPIRE STUDENTS TO PURSUE COLLEGE AND CAREERS
Congratulations to LBC Music Specialist José Soto for receiving a 2021 Alumni Changemaker Award 
from 10,000 Degrees, a Bay Area nonprofit that supports students from low-income backgrounds with 
programs and scholarships that ensure college success. 

José was one five recipients selected among 70 alumni nominated for the award, which celebrates the 
impact they are making in the world as changemakers in their families, careers, and communities. 

“José’s commitment to making our community a better place shines though in his compassion and 
leadership in the classroom, through our school and community performances, and with our Mariachi 
Ensemble and summer camps,” said Ashleigh Worley, Director of Education & Community Engagement 
at LBC.

“10,000 Degrees supported me in studying music, even when I questioned if it could provide for a viable 
future,” said José. “Now I have 93 kids who come every week to study music at LBC. My goal is to make 
them ready for college and help them learn about organizations like 10,000 Degrees that can make 
them successful too.” 

After a year’s hiatus due to COVID-19, the Wine Country Distillery Festival, presented by Poppy & Vine, returns 
— 100% outdoors. Festivities for this one-day event on Saturday, March 12th, will run from 12 pm to 4 pm on 
the East Lawn at the Luther Burbank Center for the Arts. The Wine Country Distillery Festival brings regional 
distilleries together in one place to celebrate their craft and share their spirits with locals and visitors alike. 
While at the event, attendees will enjoy distilled spirits, craft beverages, and local food bites. Live music and 
a cocktail mixing competition will surely add to the entertainment of the afternoon.
Why a distilled spirits festival and why now? While our beautiful region is known for world-class wines 
and now even beer, few people are familiar with the many distilleries that call wine country "home.” Many 
festivals are dedicated to the craft of wine making and brewing beer. This festival aims to celebrate the craft 
of spirits and the local brands that are gaining national attention. So, dust off the winter blues this March 
and celebrate. Bring your friends and make new ones at the return of the Wine Country Distillery Festival.
Cheers – Poppy & Vine



WHOSE LIVE ANYWAY?
February 4 at 8pm

BETH HART
February 1 at 7:30pm

CBC EVENTS PRESENTS 
EL J.J. EL GIGANTE DE 
LA COMEDIA
January 23 at 7:30pm

ILLUSION TOURING
ENTERTAINMENT PRESENTS
DIVORCIÉMONOS
MI AMOR
January 28 at 8:30pm

ILLUSION TOURING
ENTERTAINMENT PRESENTS
POR QUÉ LOS 
HOMBRES AMAN A 
LAS CABRONAS
February 5 at 8pm

EVOLVE WITH JOHN EDWARD PRESENTS 
CROSSING OVER
January 16 at 12pm

Upcoming Events

SCHLEE
WATCH FREE ON FACEBOOK

Luther Locals-Virtual

January 12 at 5pm

THE PRICE IS RIGHT LIVE
January 21 at 8pm

BRONCO –
“BIENVENIDA LA VIDA”
February 14 at 7:30pm

https://lutherburbankcenter.org/event/whose-live-anyway-2022/
https://lutherburbankcenter.org/event/beth-hart/
https://lutherburbankcenter.org/event/el-jj/
https://lutherburbankcenter.org/event/dos-mas-dos/
https://lutherburbankcenter.org/event/divorciemonos-mi-amor/
https://lutherburbankcenter.org/event/los-hombres/
https://lutherburbankcenter.org/event/john-edward/
https://lutherburbankcenter.org/event/luther-locals-schlee/
https://lutherburbankcenter.org/events/list/
https://lutherburbankcenter.org/event/the-price-is-right-live/
https://lutherburbankcenter.org/event/bronco-2022/


Naming Sponsor Wine Sponsor

The Ernest L. & Ruth W. 
Finley Foundation

Farley Family
Charitable Foundation

THANK YOU TO OUR PARTNERS & INSTITUTIONAL FUNDERS

Business Partner Spotlight

Market-Partners Inc. is proud to support Luther Burbank Center for the Arts in connecting our community through 
the arts across schools, homes, and stages. Though they do business all over the world, Sonoma County remains 
at the heart of Market-Partners Inc. In 2018, they also donated 100% of their book preorders and first week sales 
to the Sonoma Resilience Fund to aid local victims of the wildfires. 

Beyond helping improve our community at home, Market-Partners Inc. works with organizations to rethink their 
businesses, develop powerful marketing strategies, and adopt ultra-effective sales approaches – all based on 
how their customers actually buy. 

What makes Market-Partners Inc. a compatible partner for LBC? They know the importance of understanding 
the customer. “The only way to engage with a buyer is by delivering something the buyer perceives is valuable, 
relevant, and not easily gained in other ways,” said Martyn Lewis, CEO and Founder of Market-Partners Inc. This 
same wisdom is embraced by our patrons and members who believe supporting LBC means elevating the arts in 
a way that resonates with their values – by going beyond the performance and engaging the schools, residents, 
and businesses in the communities that host us. 

Market-Partners Inc.’ services include: 

     • Market Research

     • Business Consulting

     • Sales Training

     • Technology Enabled Sales and Marketing

Since 1995, Market-Partners Inc. has used its robust research methodology to decode exactly how buyers buy 
and what influences them down to the smallest detail. They then use these insights to enable their clients to 
meet and exceed business and operational goals, designing marketing content and sales conversations that give 
buyers wholly unique value and relevancy.

Learn more at www.market-partners.com or visit them on LinkedIn and YouTube.

https://market-partners.com/
https://www.linkedin.com/company/market-partners-inc
https://www.linkedin.com/company/market-partners-inc

